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PRINCIPLES OF MARKETING - BUSINESS 230
 

Mira Devine, MSM	 Cabrini Faculty Office 
(610) 902-8323 

Mira Devine's Office 
(610) 664-9344 
(267) 496-7375 

miradevine@verizon.net 

OFFICE HOURS ARE BY APPOINTMENT. PLEASE CALL (267) 496-7375 TO 
SCHEDULE AN APPOINTMENT. 

TEXT 

Solomon, Marshall, Stuart. Marketing: Real People, Real Choices. Pearson, Prentice 
Hall, 2006. 

COURSE OBJECTIVE 

This course is designed to provide you with a broad overview of marketing, how it is a 
driving force in successful business enterprises, and how it is interdependent with society 
as a whole. 

At the completion of the course, you should have a solid understanding of what 
marketing entails, how various organizations structure themselves to "market" their 
products and services, why and how consumers and business buyers make purchase 
decisions, the marketing planning process, the marketing mix., marketing 
communications, international aspects of marketing, not-for-profit marketing, and the 
future ofmarketing. 

COURSESTRUCTUREffiEQUllffiMENTS 

It is required that you complete the assignments, chapter readings, and interim reports 
prior to attending class. This will enable you to better comprehend the material being 
presented and to participate effectively in class discussions. 

You will be expected to demonstrate in tests, quizzes, and projects (to be presented both 
in writing and orally) that you have: 

1.	 Accumulated the basic knowledge of marketing, as described in the text and 
classroom lectures and discussions. This will be demonstrated by your ability to 
both orally and in writing discuss the following topics: 

• The environment of marketing 
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PLEASE NOTE AND BE AWARE OF THE FOLLOWING DATES: 

1.	 On Wednesday, August 26, 2009, a campus-wide Opening Day Mass and 

Convocation will be held. Therefore, classes normally held at 9:30 a.m. and 

11:05 a.m. are cancelled. Classes will resume at 12:30 p.m. 

2.	 On Tuesday, November 10, 2009, the College will observe Cabrini Day. All 

daytime classes are cancelled so students can participate in various 

activities. Classes will resume at 4:30 p.m. 


